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Wiss National Advertising Will Help You Sell 

More Shears and Scissors 

Recently, a window display appeared in a 
JVletropolitan drug store which featured a new and 
unknown brand of tooth paste. The very next 
week, the same window contained a display of a 
nat ion ally advertised and well-known brand of 
paste. 

The sales of the advertised tooth paste were 
fourteen times greater, accordi ng to data pub­
li shed by the merchandising service of a New 
York paper. Evidently it paid best to handle and 
advertise those goods which were already adver­
tised by the manufacturer. 

Wiss shears and scissors are known in every 
country of the worl d for their high quality. 

They are nationally advertised in the Women's 
Fashion Magazines, and in the daily newspapers 
of 56 principal cities in United States and Canada. 

This advertising will help you sell more Wiss 
shears and scissors- provided you display them, 
and " tell the world" you have the kind they've 
read about. 

Why not cash in on this advertising-especially 
when the goods have the quality that makes satis­
fied customers, and builds solid business. 
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The Increasing Market for \\liss Scissors and Shears 

Across the counters of retail stores, are 
sold millions of Wiss shears and scissors. 
This demand has increased steadily since 
1848 - principally because of their 
quality. 

People who have used Wiss shears tell 
others they a re the best obtainable-and 
in t hi s way, the goods advertise them­
selves and have built up a large market. 

Everyone wants the kind of shears and 
scisso rs that hold their edges, and that 
cut eas ily al l the vvay to the points-but 
a recent inves tigation , conducted by ]. 
Wiss & Sons Co. , proved that very few 
families bave a pair of good shears or 
scissors. 

What Our Investigation Showed 
This investigation was carried on in 

several different sections of United States 
at once-and between 5,000 and 10,000 
actual calls on private families we re 
made . 

We found that only about 10 famili es 
in I ,000 have sat isfactory shears or 
scisso rs- the other 990 having cutlery of 
the poorest useable quality, purchased 
simply because it was cheap. 

Practically all of these 990 families 
were disgusted with their shears and 
scissors, and were interested in knowing 
how to distinguish between good cutlery 
and poor, and where to buy it . 

We Take Advantage of These 
Facts 

As a result of this survey, we decided 
to increase our advertising in the prin­
cipal daily newspapers and in \Vomen's 
Fashion Magazines- in order to " tell the 
world" why it pays to buy the best 
quality shears and scissors. 

People are going to learn that cutlery 
manufacturers, like everyone else, have 
to cut costs in order to make cheap goods. 
One of the principal methods of cutting 
cos ts in the cutlery industry is not to 
harden the blades as they should be 
hardened . Soft shears are more easily 
made- but the edges will not stay sharp. 

Another way of cutting costs is to use 
inexperienced labor- and this results in 
un sat isfactory quality. 

This Advertising Will Help You 
We are going to tell your customers 

that good scissors and shears, if properly 
taken care of, will last for years, and 
thereby prove cheaper in the end-and 
by explaining these points to the public, 
we are going to help boost your Wiss 
sa les. 

The market for Wiss cutlery is going 
to grow as never before, and the old idea 
of letting the goods advertise themselves 
is going to be vigorously supplemented 
and backed up by a big campaign of 

lational Advertising. This publicity 
will reach eleven million persons through 
the daily newspapers, and three-and-a­
half million through the Women's Fash­
ion Magazines. 

Examine the ads in this folder ( there 
will be others of similar character) and 
then look over the list of publications 
and magazines with their circulation 
fig ures. 

See Pages 8, 9 and 12 for ways and 
means to get the greatest benefit from 
this adve rti sing campaign, and from this 
line of quality goods . 

You can make it pay you well, 111 

dollars and cents! 
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Wiss National Advertising In Daily Newspapers 

A,.,..• """ oocnoold,.(oonol"<tooiP<h luvo ~no6c """,... Scl.-.. ....!Sh.r&ro 
O<IPft'DC• ,o..!yi" \Vi>• ~an be.,. .. of~ o.atiofa<2io<l, 

Wlss&SonsCo. 
N(!wark,N.J. 
Since 1848 
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Millions \,\1 ill Know That It Pays to 

Buy Good Wiss Scissors and Shears 

NEWSPAPERS IN WHICH 
WISS ADS APPEAR 

Name Daily Circulation 
BIRMINGHAM, ALA. 

News ......... ................ __________ 59, I 53 
MoNTGOMERY, ALA. 

Advertiser ............ ............... I7, I31 
LITTLE RocK, ARK. 

Gazette _ ............................. 39,8 I 6 
Los ANGELES, CAL. 

Times ............................... 110,190 
Herald .. .. ............ .. ............. I 50,463 
Express .............................. 65 ,876 
Examiner ..................... ____ 99,587 

SAN FRA CISCO, CAL. 
Examiner --------- ................ I 50,5 57 
Call PosL .......................... 94,067 
Bulletin ....................... ____ 81,466 
Chronicle ...... --------- .......... 90,76 I 

DENVER, Cow. 
Post----------------- ... ------------ .. 134,997 

WASHINGTON, D. c. 
Star .......................... __________ 89,876 

jACKSONVILLE, FLA. 
Times-Union ............ ......... 33 ,281 

ATLANTA, GA. 
Journal ...................... ________ 62,8 I 3 
Constitution ______ ..... __________ 55 ,053 

CHICAGO, ILL. 
News ........................ _______ 397,584 
Tribune -- ----------- -.. ------------- 499,725 

INDIA A POLIS, I 10. 

News .... .. ....... .. .................. I I 6,904 
DEs MoiNES, IowA 

Capital ______ ...................... 60,186 
Register & Tribune ........... 122,074 

LOUISVILLE, KY. 
Times ... ................ .... .......... 58,432 
Courier JournaL .... __________ 50,420 

NEw ORLEANS, LA. 
Times-Picayune ................. 73,965 

BALTIMORE, Mo. 
News ................................... I I 5,446 
American ....... ... ............... 60,277 
Sun (Morn.) ................... 116,079 
Sun (Eve.) ....................... 1 05,854 

BosToN, MAss. 
Post _ .......... ______ _ ...... ...... .400,009 
Globe (M orn. ) ________ .. ________ ] 12,969 
Globe (Eve.) ..................... l71,755 

DETROIT, MICH. 
lews ....................... ....... 225,301 

Free Press .. _________ ................ 125, 704 
ST. PAUL, MINN. 

Dispatch ............................. 88,846 
Pioneer Press. _____ .... __________ 71 , 138 

MINNEAPOLIS, MINN. 
Tribune (M orn. )_ ...... ......... 64,510 
Tribune (Eve.).- ...... ........ ... 52,970 
Journal ................. .. ............ ! 0 I, 188 

NEWARK, N.]. 
News _ ...................... ......... .. I 08,468 

ALBANY, N. Y. 
Times Union ....................... 35,018 

Na111e Daily Circulation 
ST. Louis, Mo. 

Globe-Democrat ______________ I 77,342 
Post Dispatch ..... ---------- ...... I 65 ,186 

OMAHA, NEB. 
World-Herald Evening 

and Morning ............... 80,000 
KA SAS CiTY, Mo. 

Star ___________________ ........... ____ 222,329 
Times _________ ..................... 218,253 

BUFFALO, N. Y. 
News ................. .... ........ I 06,96-t 

EW YORK, N. Y. 
Eve. Journal... ........... ______ 654,967 
Eve. World _______ ... .. .......... .280, I 52 
Times .............. __ __ _____ __ ______ 327,000 
Tribune __ ........... ....... ...... 143,000 
Herald ......... ................ . __ 199,000 
Sun .... .. ....... ......... ___ I 86,000 
Globe _ --------- .. ---- __ ........... 165,000 

RocHESTER, 1_ Y. 
Democrat & Chronicle. ____ .53 ,550 
Times Union ............. _______ 63 ,707 

SYRACUSE, N. Y. 
Herald .. .. ........ ______ .............. 50,931 
Post Standard ____________ .. __ _43 ,038 

RALEIGH, . c. 
News & Observer__ ___ . ________ 24,005 

CHARLOTTE, N. c. 
Observer ................ _________ ... 20,788 

Post 
Enquirer 

CiNCINNATI , 0. 
__ _ 185,180 

_____ _______ ____ ..... - __ 176,000 
TULSA, OKLA. 

World --- --··------------ ·-·· ··· ··35 ,066 
OKLAHOMA CiTY, OKLA. 

Oklahoman _________________________ 55 ,864 
PoRTLAND, ORE. 

Oregonian _________ _________________ 80,745 
Telegram ________________________ 58,377 
Journal _____________________________ 69,784 

PHILADELPHIA, PA. 
Bulletin ________________________ ____ .494,499 
Inquirer _______ . ________ 203 ,205 
North American .... .... ....... 140,587 

PITTSBURG, PA. 
Press ___ ___ ........... ____ ___ ___ ___ l-t-+,643 

CLEVELAND, 0. 
Press ____ ________________________ _____ __ 187,004 
Plain Dealer_ ____ ____ ___ __________ 180,400 

MEMPHIS, TENN. 
Commercial AppeaL ... _______ 83 , 113 

NAS HVILLE, TEN N. . 
Banner _____________ ......... ____ ____ _46,047 

DALLAS, TEX. 
Times Heral cL .................. -+9, I 24 
lews _ . _____ ....... ________ .. _ ... 60,646 

journal ----------- .. ------------ ____ 33,382 
EL PAso, TEx. 

Hera ld ____________ ..... ... .. ......... 19,788 
HousTo.•, TEx. 

Chronicle ------------------ ........... 48,768 
Post ........... ----------- ....... .. ... 37,805 
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Na 111e Daily Circulation 
SAN ANTONIO, TEX. 

Express ·------------ ....... _____ .... 20,049 
News __ _______________ __ ____ _ .28,313 

FT. WoRTH, TEx. 
Star Telegram ___ __________________ 82,8ll 

WACO, TEXAS 
News-Tribune _______ ......... 12,594 
Times-Herald ... ..... ____________ 9, 133 

SALT LAKE CITY, U. 
DESERT NEWS ............... .. .... 25 ,239 
SALT LAKE CITY TRIBU NE . .42, 176 

RICHMO ND, VA. 
News Leader... ....... .. ........... .48,769 

SEATTLE, \V AS H. 
Star __ ... _______ __ 
Post I ntelligencer. ...... 

.... 73 ,567 
47,754 

SroKA 'E, WAsH. 
Chronicle ...... __ _______________ .39,496 
Spokesman Review ________ 46,480 

MILWAUKEE, Wise. 
Journal _______ .... .. .... _________ 114,676 

CANADIAN NEWS PAPERS. 
VANCOUVER, B. c. 

Province ...................... ____ 60, I 53 
WINNIPEG, MAN. 

Free Press __ ......... ____________ .23,585 
Bulletin ....... ___ -- ..... .45 ,1 12 

HALIFAX, N. S. 
JVlail & Herald ____ ............. 16,495 

ToRONTO, 0NT. 
Telegram . .. ______________ 106,018 
Globe _ ... __ _____ _______ _______ _ l 00,598 

MoNTREAL, QuE. 
La Press __________ ............... 1 I I ,770 
Star _____ ........... 1 07,649 

QUEBEC, QUE. 
Le Soleil _____ .. ______ __________________ .45 ,879. 
Telegraph ________ .............. ... 12,268 

Total ............... .. ... 11,409,301 

\VOJVlEt 'S FASHION MAGA­
ZINES. 

Name. Circulation 
Ladies' Home Journal 

Fashion Quarterly______ 149,000 
Pictorial Review Quar-

terly and E x c e I I a 
Fashion Quarterly ____ __ 

JVlcCall Quarterly __ ......... 
Vogue Quarterly ____________ _ 
B utterick Quarterly and 

651,757 
301 ,000 
80,000 

Designer Quarterly.... 700,000 
Modern Priscilla __ ____ ____ 626,445 
Needlecraft ________ ... _______ I ,05 3,4 I 7 
Butterick Embroidery 

Book and Standard 
Designer leedlework 
Book----- ·· --- ______ 100,000 

Grand TotaL. ____ 15 ,040,920 
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WISS STRA IGHT TRI.YIMERS 

Numbe r 
Full Nicke l 

Pla ted 

1350 
136 
1360 
137 
1370 
138 
1380 
139 
130 
131 
132 

Full 
Length 

50 in . 
6 in . 
60 in. 
7 in . 
70 in. 
8 in . 
80 in . 
9 in. 

10 in. 
II in. 
12 in. 

'-lumber 
Japanned 
Handles 

350 
36 
360 
37 
370 
38 
380 
39 
30 
31 
32 

/\ l ade for use with Left Hand 

Number 
Full Nicke l 

Plated 

1370 L.H. 

Full 
Length 

70 in . 

Numbe r 
japanned 
Handles 

370 L. H. 

& s 0 '.J s c 0 '.J E\VARK, '.J 

Copy No. 206 
~8 81 181 le:JJ::ll 181 181 '8e;J) 

mSome of the l{easons Why~ 
~ WISS Shears Cut Best ~ 
rn and Wear Longest m 

~ Remember, a coat of shiny nickel plate may h ide poor quality and ~ 
many defects. It makes all scissors and shears look alike. What is 

under the nickel plate is what you w ant to know • . 

I Cuumg I 
rn by expert workmen Ed!Jf/,!p{:~:l-!i [i] 

~ 
insu~es Jo~gest service Edges are the heart of ~ 

Without frequent th.e shears- shears 
re·adjusting. wi th soft- edge& 

are useless. 

[i] [i] 

~ ""''" mly •h•O,gh <h• ~ 
[i] entire Jeng_th means [i] 
~ bladis thaLWIIl ~ 

~ "' '"'" ~ 

rn I 
[i] 

~ 
[i] ~ [i] 

~ G" '" 8-"''' $1.25 o• $1.50 ~ 
Wzss Hous.ehold according to ~ 
Shear. It 1s the finish. [i] 

[i] most popular I 

~ 
pattern for home 250 different ~ 

[i] 

~ 
[i] 

use, sty les and sizea. 

Above are some of the features which have made Wiss Scissors and Shean 
supreme. Only in Wiss you can be sure of getting satisfaction. 

The WoTid's Lart''" ~sanu{actursm of Hig;s~~~MCo. ~ 

Newarlt,NJ.~ 
Since 1848m 

.m 
!Jbmu · Fo~m~:.ereve~l:l~od C~~~ery Is 1~old 

1!1 

18sJll 
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\\ ' ISS BE:\T TRI\1\\ERS 

:\umber ' umber 
Full :\icke\ Full Japan ned 

Plated Length Handles 

126 6 in. 26 
1260 6)/, in. 260 
127 7 in . T _ / 

1270 70 in. 270 
12c fl in. 28 
1280 8)/,in. 280 
129 9 Ill. 29 
1290 9)/,in. 290 
120 10 Ill . 20 
121 II in. 21 
122 12 in. 22 
123 13 in. 23 

For use with Left Hand 
.J apanned Hand les only 

Full 
'\

1umber Leng1h 

~0 LH. 10 in . 
21 LH. II in . 
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Copy No. 208 

~131 181 J81 I e:J I 181 181 189 

~Some of the l{easons Why~ 
~ WISS Scissors Cut Best ~ 
m and Wear Longest m 

[ij~ bl ""' <•>i•'Y "~" . [ij~ 
accurately tempered- I 

~ 
&~~~~~~ ~ 
erinding-last from one 

generation to 

LADIES' SC ISSORS 

Solid Steel i I 
r-ull \!ickel Pl ated Crocus r-inish 

I i "umber 
RJ3 y; 
814 
814;/, 
815 
815 ;/, 
816 
816;/, 
817 

Full Length 
Length 
3;/, in. 
4 in . 
4;/, in . 
5 in. 
5)/, in . 
6 in . 
6)/, in . 
7 in . 

of Cut 
l}i in . 
I ~ in. 
2 in. 
2)1,! in . 
2;/, in. 
2}4 in . 
3 in. 
3;/, in . 

[iJ At factory every scissor [iJ 

~ 
is thoroughly tested. ~ 

Only those found per· 

feet are branded WlSS. 

[ij~ ~~& ~[ij Purchased 

'Wherever good cut• 
Jery is so ld 250 I -~- I 

~[ij , ~[ij 
Above are &orne of the features which have made Wiss Scissors and Shear1 

supreme. Only in Wiss you can be sure of getting satisfaction. 
The Wo1ld's Largest Manufacturers of Hign Grade Scissors and Shears 

~ Newark,N.J.~ m JSS&SonsCo.m 
~ Since 1848~ 
m m 
Lmi~B~ale ~ereve~ .g~od c~;!ery Is,B~old 18dl 

Show your customer a pair of Wiss scissors in a way which will 
make them seem just what they are-a fine cutting tool-beautifully 
fi nished and perfectly adjusted . They are the finest thing of their 
kind in the world. 
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\\ .ALL C \ SE .-\:\0 .-\SSO RT .Vl ENT NO. 200 

Oak Finish-31 x 43 0 x 6 in. outside measurement. 
Contains 48 patterns, two to six of each, total 148 
pa1rs. 

Cost to dealer , including case $138.46. 

PLuSH TRAY ASSORT.\ \ E\JT l\0. 219-1-

These fixtures consist of attractive wooden 
boxes, 14 x II x 3Yz with compartments for 
containing stock, and plush covered trays 
which fo rm covers of the boxes. 

On these trays are mounted a sample of 
eac h pattern of shears kept in the box. 

These fixtures are made fo r shears , for 
scissors- and also fo r a combination of 
shea rs and scissors. They are furnis.hed with 
va rious assortments of goods. 

Write for details. 

c 0 

P .~GE EIGHT 

:-;EII' .~ RI\. 

vViss Wall Di splay Cases 

Never Fail to Increase Sales 

These attractive fixtures reduce by 
half the time necessary to close sa les. The 
various patterns are in fu ll view, and so 
arranged that an intelligent se lection is 
possible at a glance. !\ price tag accom-
panies each pattern. · 

The assortment in each case is selected 
from the most popul ar patterns of the 
\Viss line. No. 200 contains two to six 
each, of 48 different styles and sizes. No. 
100 contains three each , of 2-1- differe nt 
patte rns. 

Results have more than justified the 
use of these cases. Write for details. 

\V.ALL CASE .AS ORT.\ \ E:\T \!0. 100 

Oak Finish- 17 x 33 x 3 in. outside measurement. 
Contains 24 popular patterns, 3 P.ach . 
Cost to dealer, including case, $62.87. 
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Display and Advertising Material that 

Helps Sell Goods 

~~ 
ELECTROS 

We can furni sh electros of 
Wiss shears or scissors, su itable 
for newspaper advertising or cata­
logs , in the following sizes: 

Line cuts 2" and 3" wide. 
Wood cuts 20 " wide. 
Half-tones 2" and 3" wide. 

In addition , we can furni sh 
Plectros of nevispaper advertise­
ments already set up in ty pe, with 
space for a dealer's name and ad­
d ress. 

These fin ished ads include 
practically all patterns of shears 
and scissors. They are furnished 
either I, 2 or 3 columns wide. In 
ordering, specify style of shear 
and width of electro- for in ­
stance : 

" oNE NEWSPAPER ELECTRO, 

STRAIGHT TRIM J\ \ER , 2 COLUMNS 

\VIDE. " 

WISSStiuiis 

J 
~mrantrra 
E\.'ERY ARTICLE ~ 
ef:AA(i.IG ntf. WISS TRAOC 
11All~ IS UNRiSTRICTEOLY 
GUARAHTEED TO GIVE 
SA.TISFACTIOI<I. 

J.WISS&SOICSCQ. r:.j~·'!-

.. How Wiss Shears .A.re Made" 

Sign No. 32 

Actual shear blades in various 
stages of manufacture are dis­
played on this card. They 
att ract attention and provide a 
demonstration of Wiss quality 
that requires no further ex­
planation. 

Sent to Wiss dealers 011 re ­
quest. 

WISS WINDOW DISPLAY NO. 44 
One of our best window trims is illustrated above. This 

five panel display is beautifully lithographed in colors. 
An actual shear can be fitted into the hand of the woman 

in the center panel. Each of the smaller panel s illustrates 
a different pattern of scissors or shears. 

They can be used as counter cards when the display is re­
moved from the window. 

Furnished to all Wiss dealers without charge. Write for it. 

42. 

-w-- ~~-~ r~ 
,_, ... ... ~-r~,.., .. ., 

---~~. : ~G.~ 
T~.;_~;._:~r:;:.~~ -: = 

6 

An effective means for drawing customers into the 
Cutlery Department, are these signs and show cards. 

No . 17 is a certi ficate of guarantee. No. 39, a three­
foot pair of shears. No. 33 shows a shear blade in stages 
of manufacture . No. 45 is a counter pad. 

Supplied without charge. Order by number. 

PAGE l\ 1:--.!E 
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Copy No. 204 150 lines 

Clear fo 
the Points 
The little screw that holds 
Wiss Scissor blades to­
gether is accurate to the 
thousandth part of an 
inch; it won't work loose. 
That's one reason why 
WissScissors don' t wabble 
or spread apart. They cut, 
clear to the very points; 
and stay sharp. 

Get a pair of Wiss Manicure and 
Nail Scissors . They are the 
most servicea ble made. 

Either Sty le $ r. ro a pair 
Guara11teed 

For Sale Wherever 
Good Cutlery Is Sold. 

J\\A NICU RE OR CUTICLE 
SCISSORS 

Solid Steel 

Full Nickel Plated 

Cu rved Blades 

Number 

573 
573 ;y,j 
574)1,\ 

Extra Fine Finish 

Full 
Length 

3 in. 
3:)4 in. 
4)1,\ in. 

JOI 1 TLESS PAT TER 
( Illust rated ) 

Number 

503 

Full 
Length 

3 in. 

NAIL SCISSORS 

Solid Steel 

Cun·ed Bl ades 

Nu mber 

663 
663}0 
66~ 

Full Nickel Plated 
Full 

Length 

3 in. 
3}0 in . 
4 in. 

lllss
&SonsCo~ 
HewarkNJ 
Sincel848 

JOI:\TLESS PATT ERN 
( Illust rated) 

.'\umber 

623 0 

Full 
Length 

3}0 in. 

Copy No. 256 

E.\ \ BROIDERY SC ISSORS 

Solid Steel 

Sharp at 
th~Extr~m 

Fu ll :\ ickel Plated 
Full 

~ umber Length 

773 3 I ll. 

773 0 30 in. 
774 ~ Ill. 

77~0 ~ Yz in. 
77 5 '/~ 50 in . 
7760 6)/, in. 

Crocus Finish 
Length 
of Cut 

l Ill. 

I)!,\ in. 
I Y, in . 
l ;y,j in. 
20 in . 
3 Ill . 

The most dainty and sharpest 

embroidery scissors made. Points 

the right thread. Ask your dea ler. 

Evety pair is guaranteed . 

.101:\TLESS P-\T fER N FO R SALE WHEREVER GOOD CUT LERY IS SO LD. 

:\ umber 

703}0 

Fu ll 
Leng th 

3}0 in. 

Length 
of Cu t 

IYs in. 
J. WISS & SONS co. 
ESTABL ISH ED 18 + 8 NEWARK, t • J· 

Shears and scissors of the bet ter grade require very litt le space to display, and they show 
a very nice profit. 

If you will ca rry a good assortment of Wi ss good s, and di splay them in such a way 
that customers realize that you specialize in cutlery, there \\·ill be no other space in your store 
of equal size that shows so good a profit. 
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TheArtof 
Embroidery 
Requires 
Patience 
and 

& s 0 :-,; 5 c 0 '.JE\VARI< , 

Wiss 
embroidery 
Scissors 
$r.ro each 

N 

Th is ad appeared in t he 
8 u t t erick E mbroide ry 
Book. 

A who le se ries of si mi­
la r ads, feat ur ing Straight 
T ri mm ers, Lad ies' Scis­
sors, Embroidery Scissors 
and other patterns, is ap­
pearing in a long list of 
Women's Fash io n Maga­
zines. 

Eve ry woma n should 
have at least three diffe r­
ent sty les of sci sso rs. 

THE DAINTIEST AND SHARPEST 

EMBROIDERY ScissoRs MADE. Points as fine as needles, 
for snipping just the right thread. 

These scissors are not only a pleasure to use when 
new, but retain their cutting qualities for an unusual 
length of time. They are ABSOLUTELY GUARANTEED to 
give satisfaction. 

For Sale Wherever 
Good Cutlery is Sold 

Do you rea lize what 
splendid Ch ri stmas gifts 
these shear and scissor 
sets can be ? 

We also furn ish gold 
p lated sci ssors in jewelry 
boxes a t very moderate 
prices. 

J.WISS & SONS CO. 
ESTABLISHED I 848 NEWARK, N.J. 

PAGE ELEVE\1 

·R·actical Gift 
WISS 

Shear and Scissor Set 
SH ARP scissors that cut all the wa~' 

to the points and hold their edges 
are a great convenience. E very pair 
guaranteed. "i? Gift sets, in leather cases, 
containing 2 , 3 and 4 different patterns 
with handsome gold-plated handles, at: 

$6.60 $8.50 $ 9.40 $10.70 

J.WISS &.SONS CO. 
NEWARK. N.J. SINCE 1848 
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How One Man Increased His Shear 

and Scissor Sales 

" For many years my sales of shears and scis­
sors were so small , I had no interest in this line 
of goods," said a big Eastern retail dealer. 

"Then, one of the \Viss salesmen came along 
and made some suggestions that solved my 
problem, and made cutlery one of the most pro­
fitable lines I have. 

" You know, shears and scissors occupy very 
little space, and if you can once get folks in the 
habit of coming to you, no space of equal size 
in your store will show a better profit. 

"The \Viss representati ve suggested: 

I. A good assortment of high grade goods. 

2. Inside store display . 

3. Window disp lays. 

4. Newspaper ads. 

"This salesman explained that a complete 
assortment was necessary, if I really expected to 
do a good cutlery business-and I found that 
this was true. 

" By carrying a larger number of patterns and 
sizes, my sales were increased, and customers 
were much impressed . When folks want a pair 
of scissors or shears, they remember having 
seen a Jot of them in my store, and, naturally 
they come to me. I also found , in many in­
stances, I could sell two pairs of shears instead 
of one-a Bent Trimmer for dressmaking, and a 
Straight Trimmer for general household use. 

Inside Store Display 

"At first I displayed shears and scissors in 
counter show cases, using plush covered trays, 
(each holding six or seven pair of trimmers of 
different sizes, or twelve pair of scissors) . This 
was very conven ient, particularly in waiting on 
customers, for I could place a tray of shears or 
scissors on the counter and let them make their 
own selection. 

" Presently I decided to make a change, in order 
to display the goods more conspicuously. I put 
in a glass front wall case showing about_ frfty 
different sizes and patterns. 

"Thi s wall case was equally convenient in 
waiting on customers. They could point out 
exactly what size and style they wanted, and it 
was al so a better advertisement for my cutlery 
department. 

Thi s case was so conspicuous that no one who 
came into the store cou ld fail to notice and 
remember that I had a big assortment of shears 
and scissors- and this id~a brings business. 

Window Display 

" I al so make it a point to have a window dis­
play of cut lery at least four times a year, making 
a specialty of scissors and shears . 

"The best time for a shear and scissor display 
is : ( I) about a month before Easter, (2) about 
the first of May, (3 ) September 15th, and (4) 
December 1st. The first three dates are the prin­
cipal dressmaking periods in the year- and my 
December show wi ndow helps with holiday sales 
- for shears or scissors make excellent Christmas 
gifts. 

Newspaper Ads 

" I always use a certain amount of advert ising 
space in the newspapers, and whenever I have a 
window display of shears or scissors, I mention 
them in my advertising, often using electrotypes 
furnished by the Wiss factory. 

"After all, retail business simply depends on: 
having the goods people want-and making folks 
know you have them." 

The foregoing may give you some idea of how 
your shear and scissor business may be in­
creased. It is also of the utmost importance that 
the goods you sell be of the best quality, . for 
customers soon forget what they paid for an 
arti cle, but constant use reminds them of its 
quality, good or bad. 

Remember! Every pair of Wiss Shears or 
Scissors is guaranteed to give your customers 
satisfaction, consequently they are easiest to sell . 
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ELECTROS, WINDOW TRIMS, SIGNS AND 

POSTERS 

Our Advertising Department offers Wiss dealers 
a service of much practical value. 

Window Displays of Wiss scissors and shears 
have always produced splendid returns, and when 
used in conjunction with our national advertising­
they should be doubly effective. An assortment of 
signs, window trims, counter mats, etc., are shown 
on Page 9 of this folder. Order them by number. 

Wall Cases, in which are displayed an assortment 
of popular patterns, never fail to increase business, 
and we offer such cases at less than cost to us. See 
Page 8. 

Plush Covered Trays are recommended to those 
dealers who lack space for a wall case-or who 
prefer to exhibit scissors or shears in counter show 
cases. These trays, with boxes for containing stock, 
are illustrated on Page 8. 

Electros for local newspaper ads, or for catalog 
and circulars, will be furnished on request. See 
Page 9. 


